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This informative resource site and animated whiteboard video were developed to assist Ulcerative Colitis (UC) 
patients find information about UC, explore available treatment options, and acquire communication strategies to 
speak up when something is wrong or current treatment is not sufficient. Developed in partnership with leading 
gastroenterologist Neilanjan Nandi, MD of Penn Medicine, the educational site also houses useful resources for 
clinicians to help enhance communication with their UC patients, foster ways to involve patients in treat-to-target 
strategies, and most importantly, improve UC outcomes. 

With the support of Girls With Guts, a focus group of UC patients were recruited to support the partners ability to 
assess educational effectiveness of the whiteboard and resource site. The focus group make up of highly 
experienced patients suggested this education is critical for patients who are newly diagnosed with UC.

Launch Date: November 30, 2020
Website Availability: www.AGutsyFeeling.org

Partnership: The Academy for Continued Healthcare Learning (ACHL), Girls With Guts (GWG), and Purdue University College of 
Pharmacy.

Intended Audience: Patients with ulcerative colitis, as well as HCPs who can support delivery of patient education materials.

Next Steps: Ongoing paid and organic social posts, July blog release with Own Your Crohns founder Tina Awsani Omprakash

Overview

http://www.agutsyfeeling.org/


www.AGutsyFeeling.org

http://www.agutsyfeeling.org/
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Awareness
Total reach through marketing efforts 

Consideration/Visits
Total visits to www.agutsyfeeling.org

Content Consumer (anticipated 2,000)
HCPs (6,883) and patients (18,136) engaged with content 
(e.g., whiteboard views and resources accessed)  

Anticipated Adoption*
HCPs committed to changing their practice (66%); 
Patients willing to speak with their providers (33%)

Anticipated Advocates* 
HCPs (67%) and patients (9%) committed to sharing 
the resource with UC patients, friends, family or 
colleagues

10,528

Interim Consumer Journey Metrics

62,689

3,308,931

Activity on the site may exceed the count of unique users

*Adoption and advocate calculations extrapolate impact from polling and focus groups by using content consumers (25,019) 
versus site visits (62,689) who may not have spent sufficient time in the education to effectively impact outcomes.



AWARENESS CONSIDERATION CONTENT
CONSUMPTION ADOPTION ADVOCATES

HCP 
Consumers:
6,883

Resources 
Accessed: 
1,550

Facebook 
Shares: 86

Average Length 
of Visit: 7:29

Email 
clicks: 
200

Facebook Ad 
Link Clicks:
11,494

Whiteboard 
Views:
3,559

66% of HCPs 
will change their 
practice

Facebook Ad
Impressions:
694,360

Google Ad
Impressions: 
2,612,024

Consumer Journey Experiences 

Activity on the site may exceed the count of unique users

Total 
Website 
Visits: 
62,689

Email 
opens: 
2,547

Google Ad Link 
Clicks: 31,441

Patient Ed 
Consumers:
18,136

Total Focus 
Group Patient 
Participants: 12

100% of focus group 
participants feel more 

comfortable talking 
with their HCP

67% of HCPs 
are very likely 
to share this 
resource

33% of patients 
will explore new 

therapy with 
their providers

9% of Patients 
are very likely 
to share this 
resource



Clinician Insights 

Most Popular Resources Among HCPs:
• Chew D et al. Review article on improving the clinician-patient relationship in IBD
• American Gastroenterological Association: Resource for patients with IBD who are planning for a family or are pregnant
• Rubin DT et al. Qualitative study of patient-physician communication in UC care 
• Ungaro R, Colombel JF, Lissoos T, Peyrin-Biroulet L. Systematic review of T2T in UC with proposed algorithm.
• Organization of Teratology Information Specialists. Information to guide women receiving UC medication through pregnancy.

979 
Whiteboard 

Views

67% of HCPs are 
very likely to share 

the UC patient 
education 

whiteboard with 
their patients. 

66% of HCPs 
intend to use a 

different strategy to 
communicate with 
their patients with 

UC. 

66% of HCPs 
committed to 
developing 

personalized 
treatment targets 
for their patients 

with UC.

6,883
HCP Visits 



Patient Insights
Most Popular Resources Among UC Patients:

• Questions to Ask Your Provider about Your Therapy 
• UC 101 from the Crohn’s and Colitis Foundation
• UC Treatment Guide from the Crohn’s and Colitis Foundation
• www.GirlswithGuts.org 

2,580 
Whiteboard 

Views

75% of patients report an 
ongoing disconnect 

between their providers’ 
clinical interpretation of 

their disease 
management and patient 

reported quality of life. 

100% of participants 
recounted stories of 

feeling uncomfortable 
talking with their HCPs. 

Following participation in 
focus group discussions, 

all patients reported 
increased comfort voicing 

their physical and 
emotional needs to their 

healthcare providers. 

100% of focus 
group participants 
found the support 
resources to be 

helpful; 

33% of participants 
were not familiar with 

recently approved 
JAK inhibitors for 

moderate to severe 
UC and plan to 

explore these new 
options with their 

healthcare provider. 

33% of the focus group 
participants were satisfied 
with their current therapy 
or surgical solution while 

another  
33% were fearful of 

medication side effects 
and will speak to their 

doctor but reported 
reluctance in changing 

their medications. 

18,136
Patient Visits 

9% of Patients 
will share this 

resource



“I haven’t seen my physician in a 
long time, but I’m going to be 

advocating for that, either a switch 
or what can we do because I have 

to figure this out.”

Quotes From UC Patient Focus Groups

“Fixing the problem should 
fix your quality of life, but 

sometimes it doesn’t”

“What else needs to happen 
for this to either start working, 
if I need to take other things 

with it or what do I need to do 
to start feeling better? Can I 
switch? Can I do this? I’ll find 

out” “I like that the whiteboard encouraged people to 
be their own advocate. I feel as women we are 
sometimes okay with saying, “Well, it’s fine, I’ll 
just manage.” But we really need to be our own 

champions because there are solutions out there”
“You have to be an advocate for 

yourself, and you have to be really 
proactive. If you don’t feel good, 

you have to say something. If you 
think something’s off, you have to 
say something and you have to go 

back and don’t wait six months”

“My doctors just assume I know 
about all of my medications, so they 
don’t give me as much talks about it 
as even as I would like. It’s like, yes, 
I’ve learned about this, but I certainly 
don’t know about it as well as you do. 
This is what you’ve spent your career 

doing and you’re a specialist.”



Future Opportunities 
Access to 
Resources

• Ongoing marketing 
efforts and future 
education will 
continue to benefit 
newly diagnosed 
patients to better 
understand their 
disease and 
available therapeutic 
approaches to 
managing 
recurrences. 

Clinical 
Interpretation vs 

QoL
• Continuing 

education is needed 
for clinicians to 
support QoL 
discussions (beyond 
clinical markers) as 
patients continue to 
report poor quality of 
life despite 
successful therapy 
management and 
remission rates.

Willingness to Talk 
to HCPs

• Patient education 
that impowers and 
encourages patients 
to be open and 
honest with their 
HCPs can be 
transformative for 
disease 
management. 

Willingness to 
Explore New 

Therapies 
• Patients (and 

potentially clinicians) 
lack knowledge of all 
available treatment 
options for UC, 
especially in a 
rapidly evolving 
disease landscape. 
More education for 
both patients and 
clinicians can close 
this knowledge gap, 
and ultimately 
positively impact 
patient outcomes. 



Contact Information
Amanda Kaczerski, MS, CHCP
VP, Education Development
Academy for Continued Healthcare Learning (ACHL)

E: akczerski@achlcme.org
P: 773-714-0705 ext. 148
C: 973-495-4828

mailto:akczerski@achlcme.org
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